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The Consumer Packaged Goods (CPG)
is a wide market of 3 trillion US$ and 
in-depth segment analysis are needed to 
identify the exact trends.

Food & Beverage is 87% of the CPG

market -Packaged Food represents the 
60,5% and Alcoholic & Soft drinks, the other 
39,5%-  trends may reveal additional and 
outstanding opportunities for new and 
changing markets.

Can you manage the major new trends?

New trends in a 
changing market
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Key drivers

Pronounced consumer behavioral shift
towards higher quality over quantity

Consumers research for authenticity,
personalization and a unique proposition

Younger consumers want experiences 
with high-quality products, have desire 
for self expression and individualisation 
and they are more willing to try new 
brands and products

Globalization and emerging
markets development

Trend #1

Retail Disruption, shifting
consumer behaviours

Trend #2

Sustainability, respect for
the environmental limits

Trend #3

Innovation, small and 
nimble competitors faster 
to cover niches

Trend #4

0%

5%

10%

15%

20%

25%

30%

35%

Gen Z

Millenials

Gen X

Baby
boomers

Willing to try
New Brands








